IX\ AdvantageAwards
Celebration Toolkit for Winners

2025 program improvements and best practices for sharing your success!

Updated August 2025
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Thank you for being an advocate of strong and
sustainable business partnerships.

To support you in recognizing your recent Advantage Report
Wh W performance, we've created this Celebration Toolkit to guide
y e the appropriate use of Advantage Group International brand
elements outside of your organization.

DeS I g nEd Please follow the best practices outlined in the toolkit when

communicating your company’s Advantage Report

th is TOO I kit performance externally—whether to partners, clients, media

outlets, social channels, or other audiences.

As always, your Advantage Advisor is here to support you.
For additional guidance on marketing and communications
best practices, feel free to contact us
at marketing@advantagegroup.com.
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Congratulations on Your

Advantage Report Performance!

This year marks a meaningful milestone for all of us at Advantage Group International.

Since stepping into the role of CEO in January 2025, one of my top priorities has been to elevate the
success of companies that are deeply committed to building strong and sustainable business
partnerships. It's essential that excellence is recognized consistently across every market where we
operate.

The expanded global format of the Advantage Awards reflects this commitment. We are proud to
honour outstanding companies like yours—organizations that are setting the benchmark for business-
to-business engagement.

Your recognition is grounded in your Advantage Report results and shaped by the voices of your
business partners—those who collaborate with you daily and experience your responsiveness,
leadership, and partnership firsthand.

This award is more than a measure of performance. It is a powerful testament to the strength of your
partnerships and the high standards your team upholds.

We hope this well-earned recognition is celebrated across your entire organization. Congratulations!

Warm regards,

Peter Harris

Chief Executive Officer
Advantage Group International
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What’s New in 20257 Advantage Awards Program Enhancements

New this year, we’re proud to recognize the #1 grocery retailer and #1 grocery
supplier in every market publicly. Example LinkedIn Post

As the industry evolves, so does Advantage’s role. In addition to delivering strategic

CONGRATULATIONS
performance insights, we're now serving as a trusted platform to spotlight companies that
lead in building strong, results-driven business partnerships.

If your company ranks #1 (or ties for #1) in the grocery program, here’s what to
expect:

#1 SUPPLIER #1 RETAILER

v Digital Awards Badge
Your Advantage Advisor will provide a digital badge to help you showcase your
achievement.

v Website Recognition
Once insights presentations conclude and at the direction of local Advantage Advisors,
winning companies will be featured on the 2025 grocery program winner leaderboard on
our corporate website.

Advantage._ Leaderboard

lx\ AdvantageAwards

v' LinkedIn Announcement e O el
After both the #1 supplier and #1 retailer in each market have been presented to, a
celebratory post will be shared on LinkedIn by your local Advantage Advisor.

P neso

v" Global Press Release e
A formal announcement recognizing all 2025 #1 grocery suppliers and retailers will be ° o
published in February 2026. =

We remain deeply committed to celebrating your success. Our marketing team is here i
to help amplify your achievement across relevant channels and ensure your
recognition is communicated accurately and effectively.
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How to Recognize Your Performance [t 0B

Celebrating your Advantage Report performance inside your organization is
just as important as acknowledging your performance publicly.

Because supplier/customer engagement is a company-wide effort, internal

messages are most impactful when delivered by your Chief Executive Officer
(CEO) or Chief Commercial Officer (CCO).

Best practices for celebrating internally:

v'Thank your teams for prioritizing supplier or customer engagement and for their
ongoing efforts to improve collaboration with your business partners.

v'Celebrate company-wide contributions by recognizing the role all
departments played—not just key stakeholders or individual teams.

v'Host a virtual or in-person event to highlight success stories, recognize
impactful initiatives, and celebrate the programs that contributed to your strong
results.

v'Focus on performance improvements within your benchmark group, rather than
at the level of individual business partners or accounts.
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How to Recognize Your Performance [3XGLEIL

We encourage you to publicly acknowledge and celebrate annual Advantage
Report performance. Your success reflects your organization’s ability to
listen, respond, and act on the feedback provided by your business partners.

When you celebrate your results, you are not only recognizing internal
achievements but also reinforcing your company’s commitment to
partnership-led growth.

Winning with Advantage means everyone wins, including your partners.

Best Practices for Acknowledging Your Performance:

v' Celebrate and congratulate the entire organization

Recognize the contributions of all teams, not just key stakeholders. Partner with Advantage to share your success!
We will work with you to celebrate your success in the followin
v" Thank your partners ways, and more. ’ ’ ’

Acknowledge their feedback and their role in strengthening collaboration

through their honest and constructive feedback. Y Linkedln Promotion

Leverage social media with coordinated posts and reshares to
. . . amplify your achievement.
v' Emphasize the value of listening Pty y

Highlight your ongoing commitment to transparent, partner-led v'Joint Blog Feature
Participate in an interview to be profiled in a blog post published on

improvement. Advantage’s website.

v" Mention Advantage Group International v Joint Media Release
Clearly identify Advantage Report as the source of your feedback and Collaborate with us on a co-branded media release to publicly
inSightS announce your performance.
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Guidelines for How to Recognize Your Performance [ LELN

A Before publicly acknowledging your Advantage Report performance:

| Confirm Your Benchmark Set
Ensure your performance is based on a syndicated benchmark set (not a custom benchmark exclusive to
your company). If you are unsure, contact your Advantage Advisor.

%| Do Not Disclose Competitor Information
Omit the names or performance of other companies in your benchmark set.

X|] Do Not Publish or Promote Report Data
Avoid sharing or promoting Advantage Report charts, scores, or proprietary data.

| Focus on Collaboration and Partnerships
Instead of focusing on rankings or scores, highlight your company’s ability to prioritize collaboration and be
viewed as a responsive and proactive business partner.
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Best Practice Examples for Inspiration

i"- Mindy Sherwood

'm 30 PROUD to share that Advantage Group International just released its
2024 Advantage Report Global Scorecard, and Procter & Gamble ranked #1
manufacturar for the 10TH STRAIGHT YEAR! &

Driving superior outcomes with retail partners is a key focus for P&G, and 'd ke
to exprass heartfelt THANES to customers for their support and trust | also want
to recognize the multi-functional team of P&Gers across the globe whose
commitment to excellence has halped us sustain this level of leadership.

Here are a few highlights from this year's results:

W PE(G ranks £1 in Category & Consumer Marketing, Supply Chain & Customar
Service, and E-Commerca

W PELG holds the #1 position in 21 category reports

W PEG iz #1 in five marksts

W PEG is #1 in 13 of the 28 competency areas measured

‘m incredibly grateful to P&G's retall partners. We ramain humblz and

committed to continually taking our performance with you to the next level, and
we look forward to continued success in 2025!

#1 SUPPLIER

Advantag

° ngiir HASLAN & o i + Follow

me + Ecited + @ 2
L'Oréal Tarkiye Toketici UrGnleri Divizyonu olarak 2024 Advantage Report'ta yine
e-ticarette lider konumdayiz!

Advantage Group International tarafindan gergekdzstirilen FMCG mogten
memnuniyet anketinin 2024 sonuclannda e-ticarette #1 kigisel bakim sirket
secilirken, lider e-ticaret tedarikgisi kenumumuzu da devam ettirmenin gururunu

Tyoruz.
Hep odagimizda tuttugumuz masterilerimizie gugG isbirligimizi gelecege dondk
vizyonumuz, aligverisci cdakl ve mikemmelliyetci is yapes seklimiz ve bizi
bazarya ulastiran takim ruhumuz ile birlestiriyoruz. Dinyayi harekste gegiren
guzelligi yaratirken e-ticarette oncl olmaya ve yenilikleri yaratmaya devam
edecegiz.

Advantage Group International

Show translation

ADVANTAGE REPORT TURK
2024'TE YINE E-TICARETTE

SEGILDIK!

Hepsiburada (NASDAQ: HEPS) + Follow

According to the results of the Advantage Group Report™, which guides the
strategy of many global brands with its reports on benefit management.
Hepsiburada has once 2gain become the number 1 online platform in the 'E-
commerce Voice of the Supplier Research’.

We are happy to be at the top of supplier satisfaction in the onfine retail sector.
We would like to thank all our teams for their contribution to this success

Show original - Translation settings

#1 RETAILER

Advantage Report 2024 sonuglarina gére
“Online Perakendeciler Arasinda
Tedarikgi Memnuniyeti“nde 1 numara

hepsiburada

oldu.

2 Ayca Erl(._ol yp + Follow
-®

As Nestle Purina PetCare Turkey, we are proud to rank 1st in the pet category in
the 2024 Advantage Report Research, which is considered the "Voice of
Customers and Supplisrs™!

would like to congratulate and thank all our teammates who have brought us
to this success in the research, which takes into account the categories of
collaborations, the way our work is implemented, reputation and vision.
#nestlépurina #petcare #Fadvantagereport

Show original - Translation settings

#1 IN PET CARE

5 PURINA

Sizin dostunuz, bizim tutkumuz.
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Best Practice Examples for Inspiration

. Cencosud S.A.
o @
£n #CencosudPery, el servicio cercano, simple y de calidad que ofracemos en
#Wong y #Metro, entregando productos de la mas alta calidad, surtido y

frescura, solo es posible gracias al trabajo en conjunto con nuestros valiosos
socios comerciales, nuestros provesdores.

Por eso, 25 un honor haber sido reconocidos, por cuarto ano consecutivo, como
el #RetailerNumero1 del pais, segdn el ranking #AdvantageReport2024,
realizado por Advantage Group Intemational.

Este reconodimiento reflgja [a opinion de importantss socios comerciales en
categorias clave como bebidas, alimentos y cuidado personal, quisnes
destacaron nuestro liderazgo con calificaci i en los gjes de
colaboracidn, ejecucion, reputacion y vision.

iGracias a nuestros socios comerciales por confiar en nosotros y 2 todo &l
equipo de #CencosudPery por hacer esto posible!

#CencosudPery
#SupermercadosWong
#SupermercadosMetro
#RetailerNumerol
#AdvantageReport2024

Show transiation

cerQéud
g

iSeguimos siendo el Retailer #1!

onsecutiv n Ranking Advantage Report

Retailer #1 en el ranking de Advantage Report, esténdar de excelencia
dentro de la industria. )

mejor puntaje en 10s 4 ejes do evalacion

Ever wondered what it takes to be a leader in ratail supply in TOrkiye?

For us, the anzwer 1o this gquastion is, first and foremost. our t2ams who ars
committed to the sustainability of their work, performance-driven, and always
dedicated to upholding our company’s principles.

As Unilever Tirkiye, we have been ranked first for three consecutive years in an
independent study conducted by Advantage Group International. This yzar,
however, we have gone a step further, achieving first place under the “Supply
Chain and Customer Service” category, both overall and in each of our business
units; Home Care, Personal Care, Ice Cream, Beauty & Wellbeing and Nutrition.
We were also named the top company in the "People” category. recognized as
the company that serves its customers with the best teams in Tdrkiye.

I truly congratulate all our teams who made this tremendous success possible
through their hard work and dedication to our customers.

#UniquelyUnilever

Show translation

Ust Uste 3 Yildir
Turkiye'nin 1 Numaral
Perakende Tedarikgisiyiz!

Beiersdorf

-®
iCelebramos con orgullo nusstro mas reciente hito! Es un honor compartir que
hamos alcanzado |3 posicion ndmero 1 2n la encuesta Advantage Group de
farmacias y parfumeriaz. Este resultado, no solo es un raconocimiento a nuestra
labor conjunta, sino un testimonio elocuente de nuestra inquebrantable
busqueda de la excelencia. Nos enorgullece enormements ser reconocidos
como lideres en nuestra industria y reafirma nuestra conviccion de que trabajar
en colaboracion nos lleva 2 la cima del éxito y nos impulsa a mantenamos
enfocados en nuestros objetivos y 2 desafiaros a alcanzar nuevos horizontes.
Deseamos extender nuestra gratitud 3 nuestros valiosos socios comerciales
y al excepcional equipo que conforma nuestra empresa, por su incansable
dedicacion y el compromiso de todos, ha sido clave para conseguir est2
reconocimiento.
#advantage #excelencia #customerservice #Nivea #eucerin

Show translation

Proveedor #1

Advanisge Aweards - Chile
Proveedor mas colaborativo en 2023

Beiersdorf

Beterndiort, wecreorans: o:oo ol Provweder 91w ol
g e Sares F TR y Pmen e, chorwio fer b
s e s e Gode

Farmacias y
Perfumerias Chile

2 with Santiago Grazzini and 19 others

OurBrands ~ Our Impact

#1 SUPPLIER

Ranked #1 by glob

partners for 10 straigl

Read More

Ourstory ~  News -

Rewards & Offers 71

+ Follow

Hemos sido reconocidos como el retailer mas colaborativo por Advantage
Group International un reconocimiento que reafirma nuestro compromiso con
el #trabajoenequipo y las relaciones que hemoes construido con nuestros aliados

estratégicos.

Este premio es el reflejo de |a sinergiz y Ia confianza que desarrollamos con
nuestros socios, buscando siempre crear valor compartido y generar un impacto

positivo en nuestra industria.

Agradecemos 3 nuestro equipc y 2 todos nuestros aliados por ser parte de este

logro. {Seguimos avanzando juntos hacia nueves retos y oportunidades!

Show translation
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Best Practice Examples for Inspiration

A Brand New Day + Follow

ame « @

Wow! A Brand New Day is #1 & binnen de categorie alcoholic drinks in de
onafhankelijke studie van Advantage Group International.

Aan al onze retailpartners; badankt voor dit mooie compliment! We kijken uit
naar hat vervolg in onze succesvolle samenwearking.

Show translation

Advantage_ | A BRAND NEW DAY

Voice of the customer report 2024

' Nicolas Braun - : + Follow
ma - @
Otra gran noticia para cerrar &l ano: jPor 8va vez consecutiva hemos sido

votados por nuestros proveedores como la Mejor Cadena de Supermercados en
la Encuesta Advantage Retailers! Advantage Group International

£s un honor que La Andnima reciba este reconocimiento, porque reafirma
nuestro trabajo diario para construir vinculos de confianza con nuestros

proveedores.

Sin lugar a dudas, somos #MuchoMasQueUnSuper

Show translation

‘g Geoffrey Fimmers « -

A Commercal Lexdier 8 3
tre - ®

| am absolutely thrifled and inspired we've secured the #1 position in both Home

Care & Baby Care categories in the latest Advantage Group International Repont
in Belgium.

Winning this is 3 great achisvement for cur Kimberly-Clark team, as it
recognizes the performance and partnerships our team provide to our
customers in our dynamic markets.

This incredible recognition is the result of the daily commitment, passion, and
hard work of our team.
#WeAreKC #Kleenex #Scottex #Huggies

€ Vg aracadren + Fllow

®
"We are delightad to announce that we are selected as Turkey's #1 Supglisr in the
E-Commercs Channel as L'Oréal Consumer Products Division.

“We are ranksd #1 in an independent General E-Commerce Report conducted

by Advantage Group International regarding our business with our e-commerce
dients. We would like to thank all the team for their dedication, efforts and
spectacular contribution that enabled us te achieve this success. By working with
@ =pirit of perfect dedication, we have once again proven L'Oreal's lzadership in
E-Commerce.

‘"We are aware that our success comes from common synergy created by our
tzam who zdopt implement and develop L'Orésl's Beauty Tech Vision in all our
business processes, together with our dients. We thank our clients for their trust
and collaboration with us.

n the coming years, we will continue to provide perfect service and innovations
o our clients by further developing L'Oréal's Beauty Tech Vision, dedicated to

axcellance in E-Commerce.

Ertugrul Cagn Akcay Serdar Kahraman Ege Cevatemre Verdal Eren Ustiiner
Selin Yurek Fatih Guzelyurt Zeynep Keskin

#weareloreal #glamteam #growthmindset

LOREAL

GROUPE
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How to Reference Advantage

v" Leverage our corporate logo and/or product logo within your % Media Toolkit
announcement
v Reference our full company name: Advantage Group
International
v" Tag us accordingly on social media channels @Advantage
Group International
v" Link to our website
v" Incorporate our hashtag within your messaging
#BetterTogether

'@\ Partner with us on expanded marketing opportunities to promote your success.
“ Examples include press releases, blog posts, interviews, email campaigns, etc.
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How to Reference Advantage

Who is Advantage Group and what do they do?

Advantage Group is the leading advisor in business-to-business
engagement solutions globally. We help people and organizations
work better together by providing the gift of feedback and, through
insight, drive positive behaviour change and business growth.

About Advantage Group International (boilerplate)

Advantage Group International (AGlI) is the leading advisor in business-
to-business engagement solutions globally. Trusted by many of the
world's leading brands, Advantage Report™ has become the gold
standard for improving performance between suppliers and retailers in
over 45 countries. Established in 1989 and headquartered in Canada,
AGI acts as an integral link between supplier and retail partners in the
world of fast-moving consumer goods and beyond. We use data,
feedback and strategy consulting to illuminate opportunities for mutual
growth, strengthen relationships and provide invaluable insight, helping
people and organizations work better together.

For more information, visit advantagegroup.com

What is Advantage Report?

Advantage Report gives clients a benchmarked view of performance
as rated by their business partners, providing them with valuable data
regarding their business relationships’ strengths, weaknesses and
opportunities. The program has grown to service over 45 markets
across the globe because of our proven track record of suppliers and
retailers using it to drive more meaningful business-to-business
relationships. Advantage Report helps people and organizations work
better together.

Always refer to Advantage as:
v" Advantage

v Advantage Group

v Advantage Group International
v AGI (if you are a US company)
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Congratulations!

For Additional Support:

E marketing@advantagegroup.com https://www.advantagegroup.com
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